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1. INTRODUCTION

The International Journal of Retailing and Marketing (ITRM) is an
international, peer-reviewed scholarly journal dedicated to publishing
high-quality theoretical, empirical, and interdisciplinary research in
retailing, marketing, digital commerce, and emerging business
technologies. The journal provides a global platform for researchers,
academicians, industry professionals, and policymakers to share
innovative ideas and practical solutions in areas such as Artificial
Intelligence, Generative AI, Retail Analytics, and Consumer
Behaviour, Omni channel Commerce, Sustainability, and Digital
Transformation. IJRM encourages original research that advances
knowledge and bridges the gap between academic research and
industry practice in the rapidly evolving global marketplace.
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6. TABLES

# Be numbered consecutively.

® Have concise titles.

® Becited in the text.

e Use editable text (not images).
Example: Table 1. Al Model Performance

. FIGURES
Be high resolution (minimum 300 dpi).
Be numbered consccutively.
Include descriptive captions,
Be cited in the manuscript.
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- MATHEMATICAL EQUATIONS
Be editable.
Be numbered consecutively.

. ABBREVIATIONS
Spell out abbreviations at first use,
Example: Artificial Intelligence (Al),
Quantum Computing (QC),
Cyber Security (C8)
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Use Microsoft Equation Editor or Math Type.

5.4 Keywords:
5.5 Introduction:

5.6 Literature Review:

5.8 Results:
5.9 Discussion:

5.10 Conclusion:

10. CITATION STYLE

IIRM follows the APA Tth Edition

refercncing style. 3

Example {Journal)

Gupta, 5. L., & Sharma, R. (2026).
Artificinl intelligence in higher
education. mrernational Journal af
Arrificial Intelligence, 2(1), 10-25,

Example {Book)

Gupta, S. L. (2025). Artificial
Intelligence in Marketing. New Delhi:
X¥Z Publications.

Reference managers such as Zotero,

EndMNote, or Mendeley are

recommended for mantaining

citation consistency.

5. MANUSCRIPT STRUCTURE
The manuscript should be organised according to the following structure:

Maximum 20 words, The title should be concise, informative,
searchable, and free from abbreviations where possible.
Provide separately on the title page, including

Full Name, Designation, Department, Institution, Country,
Email Address, and Corresponding Author details.

150-250 words and should include Background, Objective,
Methodology, Results, and Conclusion, Citations should not
be included.

Provide 5-7 keywords arranged alphabetically.

Include background, research gap, problem statement,
objectives, and contribution of the study.

Present previous studies, critical analysis, and

identify the research gap.

5.7 Research Methodology: Describe the research design, sample, variables,

data collection methods, tools, statistical techniques, and
software used.

Present findings using tables, figures, graphs, and
statistical analyses where appropriate.

Explain the interprettion of findings, comparison with
earlier studies, and practical and theoretical implications.
Include major findings, contributions, limitations, and
future research directions.
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Original work
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CALL FOR PAPERS

International Journal of Retailing and Marketing (IJRM) invites Original Articles, Research Papers, Case Studies
and Book Reviews on the topics related to Marketing and Retailing for the its coming issues related to the areas given
below. All the submissions are subject to a blind review process.

+ RETAILING AREA +
Strategic Preparation and Entry Modes for Retailing
Retail Market Analysis

Retailing : Trends and Issues

Retail Formats

Retail Environment

Retail Competition

Retail Logistics

Retail Buying and Merchandising

Retail Store Design

Store Operations Management

Supply Chain Management

Retail Branding

Shoppers' (Retail Consumers) Behaviour
Legal, Social and Ethical Issue in Retailing
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E-Tailing (Electronic Retailing) and Retail Internationalisation
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Human Resource Management in Retailing
Retail Research

Financing Decisions in Retailing
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¢ MARKETING AREA

Advertising and Sales Promotion
Sales and Distribution Management
Consumer Behaviour

Services Marketing

International Research

Brand Management

Customer Relationship Management
Rural Marketing

Product Management

Electronic Marketing

4 OUT OF FOCUS +

[JRM also intend to give space to the paper which is out of all areas of Retailing and Marketing but comes under any of
the fields of Management (Human Resource Management, Information Technology, Legal Aspects of Management,
IT in Business, E-Commerce, Finance and so on.) The paper will be included as "Out of Focus" The author guidelines,
selection procedure, review process and status for such a paper will also remain the same.

-«

FOR RESEARCH (Ph.D.) SCHOLARS

LJRM appreciates contributions from Ph.D. scholars/other research scholars for research papers and articles individual
or jointly written with their research supervisors/guides. The guidelines and status for such papers will remain same.
However research scholars may be given descriptive guidelines (if requested) to improve the quality of their work
with noteworthy comments of our reviewers' panel.
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